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	Campaign aims to convince gays smoking 'far from fab' 
By Sandra Thomas-Staff writer 
A new provincial anti-smoking campaign launching this weekend will try to convince gays, lesbians, bisexuals and the transgendered that smoking is "un-cool." 
"And it's definitely not fabulous," says Steven RodRozen, campaign manager of West Coast Gay Men's Project, "especially when you consider one of the side effects is death." 
According to a recent study completed by Vancouver research firm Community Based Research Centre, almost a third of Canada's gay and lesbian community smoke. The study shows more than 29 per cent of gays, lesbians, bisexuals and transsexuals between 19 and 35 years old smoke-compared to 19.6 per cent among the general population. 
"That's shocking," said RodRozen, who quit smoking two years ago. "But it's the lifestyle that contributes to the numbers. It's the nightlife and the bar scene that promotes smoking." 
RodRozen said instead of using scare tactics, such as the graphic photographs shown on the side of cigarette packages, the campaign will use humour and fun through print ads and billboards to take the glamour out of the habit. 
"We're also steering away from using sex and fetish ads and sticking to smiles and humour," he said. 
The campaign, which debuted in Vancouver Jan. 15, was created with the cooperation of the Vancouver Coastal Health Authority and $355,000 through Health Canada. Rod-Rozen said spending money on prevention will save lives and save the health care system much more money than is being spent now. If the campaign proves successful, RodRozen said it will become a model for similar projects across Canada. 
The project includes the Vancouver GLBT Community Challenge 2005 to encourage local community groups and organizations to get involved by promoting the campaign through their offices and networks. Organizations involved can take part in a raffle drawn April 2006. The winner will receive a $2,500 advertising budget to be used in local media. 
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