Press Release:

FOR IMMEDIATE RELEASE

VANCOUVER UNIQUE SMOKING CESSATION CAMPAIGN
Program Aims to Reduce Tobacco Use Among GLBT Community

VANCOUVER, B.C. Jan. 5, 2005 - A first-ever Canadian pilot project launches this month aimed at reducing tobacco use in Vancouver's Gay, Lesbian, Bisexual and Transsexual/Transgender communities

The West Coast Gay Men’s Health Project, in cooperation with Vancouver Coastal Health are proud to announce the launch of the Canadian Gay, Lesbian, Bisexual and Transgender/Transsexual Mass Media Tobacco Reduction Campaign.

The pilot project will take place in the city of Vancouver, targeting GLBT community members, ages 19 through 35. 

"Smoking rates are exceptionally high within the GLBT demographic and many smokers are unaware of existing programs," says Christina Tonella, Vancouver Coastal Health’s Tobacco Reduction Coordinator. "By supporting this campaign, we hope to increase awareness of the health risks associated with smoking and also provide information on the various support mechanisms available for those who want to quit in order to help them be successful."

"We would like to thank Sarah Kirby form Health Canada, Minister of Health Honorable Ujjal Dosanjh and Vancouver Centre MP Honorable Dr. Hedy Fry, these individuals have cared dearly and have worked tirelessly to make this unique project a reality," adds Steve McManus of Gay West, the project creator.

The Vancouver GLBT community will start seeing [deleted] campaign images in both print and outdoor media and through the massive GLBT community organization network.

"We really want to make a difference," says Steven RodRozen, campaign manager, "We will be announcing a detailed community challenge and we will work together as a community, have fun and effectively reduce tobacco usage in our community." This pilot project will be monitored closely by many stakeholders among the health authorities and the GLBT communities across the nation. The campaign's success could open the doors to many similar projects and funding opportunities for many other Canadian communities.

The Campaign's official launch date is set for January 15, 2005. A news conference will be announced early next week

For more information on this campaign please contact:

Steven RodRozen, Campaign manager

(604) 716-7561 rodrozen@shaw.ca
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